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RAW Detroit is a creative media platform built to spotlight the people, places, and businesses

shaping culture and experiences across the region. Since 2015, we have helped brands of all sizes
gain visibility through authentic storytelling, cinematic visuals, and strategic digital distribution.

Our audience is actively looking to discover new destinations, experiences, and standout
businesses. Through social media, editorial features, and visual content, we help brands connect

with audiences in a way that feels natural, trusted, and impactful.
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AUDIENCE

BLENDED AVERAGE ACROSS ALL PLATFORMS

GENDER HOUSEHOLD INCOME LOCATION
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ANALYTICS
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Signature Spotlight Package 0 Q) O

Campaign Objective

Shawn!

Promote the launch of Shinola’s limited edition J Dilla watch TR e o e T 1 e5es

. selling in company history. We were sold out
collection and generate awareness around the release. I Py et ARt
Strategy P i g Thank you again for everything.
RAW Detroit filmed and produced cinematic video content

We'd love to find more ways to work together in the

highlighting the watch and the Detroit story behind the UM
collaboration. The content was distributed across Instagram,
TikTok, Facebook, and website as an organic social campaign
designed to build excitement leading up to the drop.

Key Results

72K 4k+

SOLD OUT

Views in 2 hours

across social & blog

Engagement on
social platforms

Total video views across The J Dilla watch collection Combined likes, comments,
Instagram, TikTok, and  sold outin 2 hours. Fastestin  and shares across campaign
Facebook. Shinola history. posts.
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Siguature Spotlight Package 0 () O

Hi Paige!

Campaign Objective

memberships. We thank you again for your video, my team

D r|Ve I.O Cal. awareness and S|gn u pS for the new Clu b Stu d |O g and our owners loved it and cannot wait for us to plan our
next one
location.
However, I'm cmaihng to ask how you did tlu? G F:mmc:n‘r
Strategy =, el P L G
o o o . _‘ o & ol b Yo Toed o ot

of non-members sign up - we can't thank you enough!

facility, classes, and amenities. Content was distributed across
Instagram, TikTok, Facebook, and our website. To convert
engagement into leads, we implemented a DM automation
where users commented a keyword to receive a free day pass.

Key Results

185k

| New Bremium{Gymbust
. OpenediinMetrolDetroit

1k+ 13k+

Pass
Sign ups

Total post views
on social media

Engagement on
social platforms

Total video views across Free day pass registrations  Combined likes, comments,

Instagram, TikTok, and  generated through comment  and shares across campaign e e AN
Facebook to DM automation posts r A new premium gym just opened in Metro Detroit ...

() Get inspired on Edits
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Signature Spotlight Package 0 © o ot et o e o 81 s

Paige and Shawn were total professionals and the content they created got instant
traction. Highly recommend.

Campaign Objective ——
Build brand awareness and introduce Stillwater Stables to a | p
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PROMOTION PACKAGES

Most Popular Option

SIGNATURE SPOTLIGHT

ADD ONS

SOCIAL POSTS

, , Facebook Post $680
On-site video production o On-site content production Full setup to winner selection Instagram Story $215
Professional editing Professional editing DM funnel for entry capture Tik Tok Post $470
One (1) Instagram post One (1) Instagram post One (1) Instagram post
One (1) Facebook post One (1) Facebook post One (1) Facebook post
One (1) TikTok post One (1) article feature CONTENT PRODUCTION
One (1) article feature On site capture + editing
Growth strategy for follows Video Production $850+
PLUS IG pinnEd 7 dayS + link in bio Drone Videography $700+
o Three (3) edited video clips Winner managed by RAW B prod $600
: oto Production +
Sl for your use Prize provided and fulfilled by
 Three (3) high resolution Article feature $300+

business, RAW Detroit is not

e e for youues responsible for prize delivery or

fulfillment

RAW Detroit may remove advertisements from our social media platforms and website after 30 days.
Assets included in the Signature Spotlight are delivered as edited, high-quality content optimized for social media.
Standalone posts require review and approval by our team before publishing.
All payments are due in full before services begin unless otherwise agreed.
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NEXT STEPS

Nz

s

Repeat when
ready

Publish

i | Ready for another
campaign? Reach out
to us for a discount
on your 2" promo
with us.

Review & 05
Approve

Time to publish!
Once everything is up
we will send you the

. links.
Production '

Day - 04

Prep & You yvill receive a
| S preview ahead of
e trategy publish day. This is

Pick your

PaCkage when you can provide
03 feedback if needed.
Our team will go on-
02 site to film for your
o1 promotional
Dive into your goals for package.
Pick from our packages the campaign. We will
or work with us to create strategize the content

a custom package. plan.




	ABOUT US
	RAW Detroit is a creative media platform built to spotlight the people, places, and businesses shaping culture and experiences across the region. Since 2015, we have helped brands of all sizes gain visibility through authentic storytelling, cinematic visuals, and strategic digital distribution.
	Our audience is actively looking to discover new destinations, experiences, and standout businesses. Through social media, editorial features, and visual content, we help brands connect with audiences in a way that feels natural, trusted, and impactful.
	YRS
	Showcasing  Detroit & Michigan

	245K
	Followers  Across all platforms

	46M
	Annual Views  across social platforms (2025)
	Annual Interactions across social platforms (2025)
	FAA Part 107 licensed and fully insured production team
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	AUDIENCE
	BLENDED AVERAGE ACROSS ALL PLATFORMS
	$82K
	57%
	AGE RANGE

	ANALYTICS
	INSTAGRAM
	TIK TOK
	33.3K
	FACEBOOK

	453K

	DIGITAL PROMOTION CASE STUDY
	Signature Spotlight Package
	Key Results
	SOLD OUT


	DIGITAL PROMOTION CASE STUDY
	Campaign Objective  Drive local awareness and sign ups for the new Club Studio location.
	Strategy RAW Detroit produced on site video content showcasing the facility, classes, and amenities. Content was distributed across Instagram, TikTok, Facebook, and our website. To convert engagement into leads, we implemented a DM automation where users commented a keyword to receive a free day pass.
	Key Results

	DIGITAL PROMOTION CASE STUDY
	Campaign Objective Build brand awareness and introduce Stillwater Stables to a wider audience through visually striking content.
	Strategy  RAW Detroit produced cinematic drone and on site visuals designed to position Stillwater Stables as a scenic escape not far away from the city. The content focused on capturing the atmosphere and experience to drive curiosity and social conversation.
	Key Results
	63k+

	PROMOTION PACKAGES
	STARTER FEATURE
	$780
	On-site video production Professional editing  One (1) Instagram post One (1) Facebook post
	SIGNATURE SPOTLIGHT

	$1,550
	On-site content production Professional editing  One (1) Instagram post One (1) Facebook post  One (1) TikTok post  One (1) article feature
	PLUS
	Three (3) edited video clips delivered for your use  Three (3) high resolution photos delivered for your use

	GIVEAWAY CAMPAIGN

	$1,695
	Prize provided and fulfilled by business, RAW Detroit is not responsible for prize delivery or fulfillment
	ADD ONS
	SOCIAL POSTS
	Instagram Post
	Facebook Post  Instagram Story Tik Tok Post
	$850 $680 $215 $470

	CONTENT PRODUCTION
	Video Production Drone Videography Photo Production Article feature
	$850+ $700+ $600+ $300+
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